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The Year 2014 is very important to Dutch Mill
Group since it is our “30th Years Anniversary”.
Throughout the passing fimes, Dufch Mill
has committed to deliver innovation and
quallity dairy products for better health and
nutrition of Thai people. We continue to
support the Thailand Congress of Nutrition
and encourage knowledge understanding
regarding healthy diet and proper nutrition
to Thai consumers to improve their better
livings.

Currently, the NCDs (Non Communicable
Diseases) or chronic non-communicable
disease are human diseases that we create
by ourselves. It is arising from the improper
lifestyle on both dietary and exercise activities
including the dissolution of the body by
aging. These can cause chronic diseases
such as diabetes, osteoporosis, heart disease
and stroke, cancer, etc. The number of
patients is likely to increase gradually while
the age of these patients are reducing.
Therefore, the "Nutrition for health and disease
prevention" is very important for Thai people
to pay attention on in order to improve their
behaviors and lifestyle to reduce those risks
since then.

We would like to thank all doctors,
nutritionists, professors and expertise from
many academic institutions and from Thailand
leading hospitals for your efforts and fimes
to support us in preparing articles in this
journal, which can help maximize benefits
to consumers and Thailand society. We hope
that this Journal of Health & Nutrition Focus
can help dll readers to bring nutritional
knowledge to use in everyday life to promote
healthy lifestyle and to ensure disease
prevention. We wish all of you will have good
health and wellness.

Your sincerely,
Dutch Mill Group
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Nowadays, consumer’s requirement
and demand for food products are
increasing. There are many types of ’
food trends in 2014. Key frends inthe = 4
interest of consumers for Food, Nutrition

and Health were analyzed by New =2
Nutrition Business. The summaries of

the Top 5 key trends are as follows:

(, Healtha(

Nutrition Focus



dudun 1 Itunwibusssusa

aa o @ %

amsuazansamsniilsslanilufagudiniu
gesurd tulinmaslasuanuaulanngusinaatng

R ¥ ¥y " 5
unigalull 2014 1 Nailidlasaniduanufanisiu
UL lnARaansamsvisaauLlsrnatluams i
| | a > < v 1 1 a a a ﬂl
Mazfuludnduile Dudazldlmdndunivegunm
(=1 A ] I a s 1 v dl Vv 1
fimu gednlveudnsduning o lunewmainiiugamu
v | = el [ES] 1 (> s
AuANUTuags LN Mia“l,ummiﬂa;qLmemLLﬂaqmnuﬂ
s o < Y A v 1
finazdsrauanudrFauazneulandgisinaliiuatng
= v s 1 dq’u YVar a 1
A Tneuudltusenanitdnazlasuanuieuasnaunnly
AIVNTITNINLATAIAL UAZAIMITNIULAY

Ly o, . A%y N l
naluualtiue s nitiusssumatululavuneanuan
fislnafrdaamniamziiesemnsgnefaaumiiu lu
T~y a v Y A as v s dld
Anuflusswdifusinanauuawuazlvinsaeuiung
| sagnsamnsvizadoutls: ﬂ@ﬂummﬂﬁm‘lwﬂq sl
- pwwymgmﬂwmm snn9ie <l Aannass U A
: 0%t ua ARSI N YaneTHARLIRe AaL
_ mmwm'a‘l,wmummglm‘[nm‘[mmuugﬂuunmm
ag v o
YA Ianiign

Key Trend 1: Naturally functional food
Naturally functional food is the biggest

trend in 201

requirement for any brand, even those

4; it is becoming a basic consumer

without an overt health position. Naturality
is also an innovation strategy, with the biggest
successes coming from creating new brands
and new product formats. The naturality trend
has been the most successful for beverages
and snacks.

The naturality frend does not mean that
consumers are looking only for “traditional”
food. In fact, they are willing to accept new
ingredients, new food formats and new health
benefits from nature, provided that the product
meets consumer’s definition of naturalness.
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Key Trend 2: Dairy products

In consumers’ minds, dairy products enjoy
a sfrong “natural healthy” image and have
become a frustworthy group for health
messages. This is because dairy proteins,
which are accumulating a growing body of
science behind their benefits, are emerging
as an essential ingredient fo support “healthy
ageing”.

In the past, diary fats have a negative
image in some consumers’ minds. However,
emerging science is improving dairy’s image
even further and changing the negative
image of dairy fats. Numerous researches
have indicated that fats in dairy food do
not increase the risk of cardiovascular disease.
Moreover, Micheael Zeme, a researcher from
University of Kentucky said that it has been
a proven fact for the past 10-20 years that
dairy products have many health benefits.
Aég a resulf, the dairy industry is investing a

éfreo’red from
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Key Trend 3: Food with protein

Proteins are the second-most important
substance for our body apart from water. For
the past 10 years, consumers are starting to see
its benefits and paying a closer attention fo it,
especially those in the age range between 18-34
and those above 65 years old, who are in
need for high protein food. They are seeking
for other protein source for maintenance needs
and to keep a healthy body. In parallel with
the growing interest in protfeins, there are
increasing numbers of media reports from
scientific studies supporting the beneficial role
of protein as well. Dairy products, in particular,
have been identified as a quality source of
protein. Dietitians have also recommended that
the daily intake of protein is 50 grams for Thai
adults. However, many groups of consumer
still intake an incorrect amount of proteins.
Key Trend 4: Energy food

Key trend for energy food such as
energy drinks, continue to be one of the world’s
fastest-growing markets. One of the biggest
trends is about how to use the “Naturality” frend.
“Naturality-energy ‘rankshighonmanycompanies’
new product development agendas. Most
consumers’ interests are towards products
that they can quickly see and feel the result
from the energy boost almost immediately.
Key Trend 5: Weight Wellness

Obesity is increasingly becoming a
major health problem. It is a major burden
for healthcare costs because it is related to
many chronic diseases such as type 2 diabetes,
elevated blood pressure and cardiovascular
disease. Recent results from the WHO Global

alth Observatory Data Repository for adults
~in Europe
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Nutrition|Focus.




I = o q‘d ‘u‘ s a < v
NUINLIUIBUTZUINTN TN UIMTNNUNTENIN=BIU
170NN 57.4% 1aelszunalantssnnsianun d1vsy
sL‘LL‘LJi‘:L'V]ﬁi‘lﬂﬂW‘Ll’Jl’WflV’n’lll‘];ﬂ‘ll’adﬂﬂ?:é?uiuﬂi‘:‘]ﬁﬂﬂﬂﬂ
da B o N A
niangiawn 15 Taull luwene 28.3% waziwemi

40.7% (BMI > 25 nn./u.5)

9: as as vl [~ = (ay
nsaupuimindalaidugngalsrasiniugiu
vavgusinalunsAndindulafeniunisislnaiagunim
=2 v ad v = = o &8 o |
faudianaezdnegusnanassvtinfasasdvazngun
luuansaandmiay wafiiulAdndwiva§usinaviuin
Winnuaulalusdsasunnliimnatios 1y Lansusn

a o A aa o o @ v
ALAT AU UBTAN NS UFT (Tuau

Summary

showed that on average, 57.4% (crude
estimate) of adults (both sexes) are overweight
or obese. In Thailand, the prevalence of
obese adults aged 15 and above is 28.3%
for male and 40.7% for female BMI > 25 kg/ m.

Weight management is an underlying
goal for most consumers’ decisions about
eating healthily, even though they may not
be aware of it, and it may not be overtly
expressed. Therefore, this trend can induce
consumers’ inferests in products with less
sugar such as low-calorie sweeteners products.
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With increasing numbers of food products in the market yearly, consumers have more choices to
choose from, with each group having different food requirements. As the key trend of consumer
requirements in 2014 were being investigated; naturally functional food, dairy products and
food with high protein are the biggest trend. In addition, energy drinks and products for weight
management also continue fo be among the list of requirement from consumers. Apart from that,
the most important requirement from consumer is health benefits due to the increased incidence

of diseases nowadays.
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Quality Milk

Good Choice for Good Health
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In the current global frends, foods are graded to contribute to
the development for increasing competitiveness of manufacturers in
the global market. Recently, Thai Food and Drug Administration (FDA)
under Ministry of Public Health have initiatively set the criteria of
“premium” standard to further enhance the quality of food products
including milk. The standard of the milk production throughout the
whole supply chain is upgraded to add value to dairy products
in Thailand, under the policy and strategy of food quality and
food safety by the Committee of the National Food Thailand.
This will allow people to drink quality milk with safety and also
encourage Thai milk industry to be competitive and ready when

stepping into the ASEAN Economic Community (AEC) and the
world market.
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Accordingly, foods and the consumer
products have been classified into 2 grades
which are standard and premium. The
standard grade is the product with normal
quality with reasonable price while the
premium grade is the high quality product
with the higher price. This premium concept
is the policy of the Ministry of Public Health
aiming to increase the opportunity of Thai
manufacturers to market more product
varieties and to better serve demands of
specific consumer group. By the way, the
standard  products which prices are
controlled by government, consumers will
be able to find it in normal price in regular
market. The Ministry of Public Health No. 256
(dairy cattle) has already set minimum
standards of milk which are protein not less
than 2.8 percent by weight. And for the full
cream milk, its solid non-fat confent must
not be less than 8.25 percent by weight and
the lipid (fat) must not be less than 3.2
percent by weight. These requirements are
basic criteria to-ensure that consumers can
get the quality, valuaoble and useful
products, and the manufacturers are
required to produce all milkk to meet the
standards needed for consumers.
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The origin of the criteria for a "Premium" on
the label

Labeling is one of the channels which
manufacturers use to communicate to
consumers to know how good and what
quality of their products are. There is no
criteria to approve what message can be
posted on label, when to use, and what
kinds of foods can be allowed to use, since
the premium character of each food is
different. FDA has
considered based on guidelines from any

In the past, Thai

other relevant government agency such as
Thai Industrial Standards Institute (TISI.).

In order to support the expansion of the
food market which is growing rapidly for
both domestic and foreign, we need to
have the clear criteria to justify and use as
guidelines for approval. Thus, Thai FDA has
set premium standard of food and milk to
communicate to everyone to know what
and how to use premium word.

In food industry, there are many levels
Goods
attention now is the high-quality product

of quality products. received
also known as premium product. The
definition of premium food is the food that
has a special feature comparing to general
food or the other food in the same category
in term of better quality and more valuable.
Any food which is needed to use “Premium”
on label has to follow the guideline and
Ministry of Public Health (MoH) Notification.
There are 2 MoH Nofification which set
critferia for Premium Milk, details are as

follows:
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1. MoH Notification for using premium
word on food labeling: This is the criteria for
general foods which need to use premium
word on food labeling.

2. MoH Notification for using premium
word on milk labeling: This is the criteria for
full cream milk which need to use premium
word on labeling.

The objectives of these 2 notifications
are to support the development and
enrichment of milk product, and also to
build consumers’ confidence in the products
as well.

Same Milk, different quality

The principle of the premium milk
notification is to control all supply chain or
called From Farm to Table in order to create
consumers’ confidence in the safety, quality
and taste of milk. The criteria which are has
set for premium milk are:

e Somatic cells (Somatic Cell Count)
or white blood cells volume must be less
than 300,000 cells/ml. This specified level
can tell us about how healthier cow is. If
the somatic cell volume exceeds 300,000
cells/ml., there is arisk for the cow to develop
mastitis disease. This notification is the
first attempt to urge farmers to take care
of the mik production cycle from the
beginning since food quality has to be
maintained from upstream. Besides somatic
cell volume can tell the cow'’s health condition,
somatic cell itself can release enzymes fo
kil bacteria in milk and cause the better
flavor of the mik. Many people have wondered
why milk from abroad is more delicious,
the reason is a great management of
milk on farms, cow’s health, and a better
environment can makes milk better quality











































































































































































